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Abstract

Communication technologies have brought about differences and changes in social habits,
cultures, and forms of communication. The communication of the individual with his / her
environment and with the world is often realized with information technologies. Moving away
from traditional communication and communicating through social networks has brought about
social alienation. Individuals are sliding into isolation due to changes in their communication
styles and social lives.

Social media detaches individuals from their environment and leads to the development of social
contacts without emotional elements. Social media communication does not allow the satisfaction
provided by the face to face communication where emotional satisfaction is experienced. This
situation brings along many problems such as asocialization, self-alienation and so on in the
individual and social life. This study aims to analyze the communicative reflections of social
media, one of the developing communication technologies, in social life in the context of
communication satisfaction.
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Oz

Iletisim teknolojileri; toplumsal aliskanliklar, kiiltiirler ve iletisim bicimleriyle ilgili farklilik ve
degisimleri beraberinde getirmistir. Bireyin cevresi ve diinya ile iletisimi, giintimiizde siklikla
bilisim teknolojileri ile gerceklesmektedir. Geleneksel iletisimden uzaklasarak sosyal aglar

yvoluyla iletisim kurmak, sosyal yabancilasmayr beraberinde getirmistir. Bireyler, iletigsim
bigimlerinde ve sosyal yasamlarindaki degisimler nedeniyle yalmzlhiga siiriiklenmektedir.

Sosyal medya, bireyleri bulundugu ¢evreden koparmakta, duygusal unsurlar icermeyen sosyal
temaslarin gelismesine yol agmaktadir. Sosyal medya iletisimi duygusal tatminin yasandigi yiiz
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yiize iletisimin sagladigr doyuma imkan tanimamaktadwr. Bu durum bireysel ve sosyal yasamda;
asosyallesme, kendine yabancilasma ve benzeri bir¢ok sorunu beraberinde getirmektedir.
Calismanin amaci gelisen iletisim teknolojilerinden sosyal medyanmin toplumsal yasamdaki
iletisimsel yansimalarini iletisimsel doyum baglaminda analiz etmektir. Calisma kapsaminda bir
iletisim bi¢imi olarak sosyal medya ve sosyal yalnizlasma kavramlar: agiklanmaktadir. Sosyal
medyann iletisimsel tatmin boyutu tartisiimaktadir.

Anahtar kelimeler: Sosyal medya, Sosyal yalnizlagsma, Iletisimsel doyum
1. Introduction

The phenomenon of communication continues to exist from the first moment of human existence,
and the phenomenon of communication, which is as old as the history of humanity maintains its
importance as a social process. The fact of communication that we are constantly intertwined in
daily life is one of the basic life skills that shape the individual. Communication is that people
understand each other and share their emotions and thoughts. In other words, it is an individual
and joint activity that establishes a partnership between the source and the receiver. The functions
of communication, which was defined in the fifth and fourth centuries BC for the first time by
Avristotle as the skill and art of influencing and convincing the audience as desired through the
speech of an orator, have differentiated and changed. (Ozaralli, 1996: 69-81). In our rapidly
changing and getting a more complicated world; communication, as a higher discipline, may be
defined as a whole of efforts to achieve cooperation and reconciliation among people who are
interdependent as part of the system.

The study describes the concepts of social media and social loneliness as a form of
communication. The communicative satisfaction dimension of social media is debated.
Communication is a complicated concept. Within the social structure, it is becoming more
complicated due to its structure. The rules, values, social needs and expectations, the quality of
interpersonal relations and similar factors created by human beings contribute to the formation of
reality by affecting the perception and evaluation forms at the individual and social level. As a
higher discipline, the concept of communication is a compass that guides both personal,
institutional and social aspects. Society, institutions, and communication contribute to social
reality by interacting with each other as interrelated concepts (Mumby and Stohl, 1996; Ellis and
Maoz, 2003). The rapid changes in communication technologies enable the rapid sharing of
information among people while providing a socializing environment for the users. Social
networks, in particular, have become an indispensable part of life, reducing the need for face-to-
face communication. Individuals realize many of their needs in social life through online
environments. However, this situation has brought some problems such as individual isolation
and asocialization. Today, when naturalness is replaced with artificiality and the real with the
virtual, individuals become isolated and away from real communication. Individuals experience
less communication satisfaction.

2. Social Media as the Changing Form of Communication

Developments in communication technologies have brought about many differences and changes
related to social experiences, cultures and communication styles. Sociologists say that the changes
brought about by modern life are more effective than others. (Giddens, 2012: 12). Especially with
the spread of internet usage as from the 1990s, a communication revolution has been realized in
terms of access to and transmission of information throughout the social sphere (Neumann and
Hogan, 2005: 472). The use of this technology continues to increase all over the world. The
Internet has gained special importance among the mass media in terms of speed and access.
According to a survey conducted in 2004, compared to other means of communication, the time
to reach 50 million users is 38 years for radio, 13 years for television, 5 years for internet (Brian,
1998: 182; Turgut, 2010). The development of new communication media has brought a new
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dimension to the forms of communication and the concept of socialization. Social media is a
common term used for online tools and websites that enable information and thought exchange,
and interaction. It is a group of internet-based applications that allow the creation and exchange
of user content (Sayimer, 2008: 123; Kaplan and Haenlein, 2010: 60-61). Having the opportunity
for quick access to information on social media, being updated continuously, enabling for multi-
use and being open to virtual communication make it desirable to prefer. Blogs, microblogs,
forums, social networks, podcasts, wikis or dictionaries, games, virtual worlds, and similar
formations may be mentioned under this title. Social media, which differs from traditional media,
carries some elements related to interpersonal communication within its structure while providing
a structure that allows mainly mass communication. It enables text, audio, video and picture
sharing, and has transformed individuals to not only readers or viewers but also participants who
directly spread information. People spread their thoughts, ideas, and experiences by using social
media tools (Scott, 2010: 38; Solis and Breakenridge, 2009; Landsbergen, 2010: 135). Social
media has become a habit that meets the needs of people from all cultures and all segments of
society. This also leads to individual isolation with its short, medium and long term consequences.

3. Vital Importance of Communication and the Concept of Relational Satisfaction

With the effect of developing technologies, today, individuals are constantly experiencing a
change. In this environment, it has become more important for people to communicate,
understand each other correctly and get along. People who live in society feel the need to
exchange information and express their feelings and thoughts in order to exist. Healthy ties
between people may only be achieved through proper communication (Can et. al., 2006:12).
Communication is generally the exchange of messages, information, and emotions. Starting from
the person’s communication with himself/herself, communication occurs in different dimensions
as interpersonal, intergroups, intercultural, institutional and social. Communication is the mutual
spread of meaningful messages among people (Odabasi, 2000: 67; Tek, 1999: 711). Effective
communication plays an important role in solving all kinds of problems, preventing the situations
arising from misunderstandings, reducing uncertainties and building trust (Morgan and Hunt,
1994: 22). Even the simplest form of communication has the purpose of persuasion and
satisfaction. Therefore, face to face communication is still considered as the most effective and
meaningful communication.

The concept of communication satisfaction was first introduced in the literature by Level in 1959.
Communication satisfaction is defined as the degree of satisfaction of individuals’ perceptions
about the total communication environment (Redding, 1972: 25-30). Therefore, communication
satisfaction has a multi-dimensional structure such as approval and appreciation, and it may be
described as satisfaction and pleasure that these different dimensions provide to the individual
(Downs and Hazen, 1972: 72; Crino and White, 1981: 831-832). Individual satisfaction is a
feeling of satisfaction when people's expectations and needs are met or more is achieved. Inner
peace is experienced after adaptation to the demands of the mind. Satisfaction occurs as an
emotional reaction to the desired result after an internal emotion assessment (Schneider 1975:
461). Satisfaction alone may not gain meaning as a concept relating to inner peace and
satisfaction, but communication satisfaction explicitly provides individual and social gains in
many dimensions (Pincus, 1986: 412-413; Hecht, 1978). Many studies carried out on
communication satisfaction are related to individual satisfaction. From this point of view,
communication and communication satisfaction of individuals, which is a concept that is at the
center of life in all kinds of actions, are decisive in life and affect many variables.

Maslow cascaded what a person would need in his hierarchy of needs pyramid. Accordingly, from
the bottom of the hierarchy upwards, the needs are: physiological (breathing, food, sexuality,
sleep, balance and excretion), safety (the security of body, employment, resources, morality,
health, property), belonging (love, kindness, friendship, family), self-esteem (self-respect, trust,
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achievement, being respected by others, respect for others) and self-actualization (virtue,
creativity, spontaneity, ability to solve problems, lack of prejudice, acceptance of facts) (Maslow,
1943: 370-396). As we see in Maslow’s hierarchy of needs, human needs and uses communication
to reach from the bottom to the top, in other words, from the physiological needs to self-
actualization (Kegeci, 2009). In other words, the total human capital a person possesses is an
important part of social capital. Here, the relationship and reciprocity between individuals come
to the fore (Becker, 1964: 27; Bourdieu, 1984: 40). The person who tries to produce himself in
the journey of existence establishes social, economic and political relations with other people.
Communication is the production of thought, consciousness, and linguistic activities. So it is a
result of production activities (Yaylagil, 2018). Especially in the 80s, communication is the most
basic dynamic of the transformation that started in the world for many different reasons. All
practices in social life took on new forms and the concept of individual communication
satisfaction came to the forefront. In the communication process, which is a necessary existence
for the person to search for and find himself/herself at the speed of daily life, human being
determines the boundaries between himself /herself and others, realizes and recreates
himself/herself (Giilliioglu, 2012). At the core of communication, there is a desire for the human
to learn about other people, environment, social values, attitudes and behaviors, and to feel safe
and strong (Ozkalp and Kirel, 2018). Communication is at the center of the production process
necessary for the human to bring himself/herself into being and to maintain his/her life. Therefore,
the most important variable that leads to individual happiness and satisfaction is communication
satisfaction. This satisfaction and gladness begin primarily in humans.

4. Social Media and Social Isolation as a Factor Reducing Communication Satisfaction

Even though the media emerges with the functions such as solving individual and social problems,
educating and informing the society, providing cultural development, establishing healthy
communication, establishing social peace and providing a more humanistic order, today it causes
many individual and social problems. Social media, which has been used frequently in recent
years, continues to exist as a form of communication devoid of emotion. However, as a concept
neglected by the theorists of the past, the concept of emotion contains human-specific qualities in
social life and overcomes the concept of rationality. The social constructivist perspective removes
emotions from being just biological defense mechanisms and accepts them as facts containing
social and explanatory features (Domagalski, 1999: 5). In both social and professional life,
emotions and some concepts related to emotions have become topics that are carefully considered.
The increase in emotion-intensive professions is evidence of this, and the transmission of
emotions improves job performance (Eddie, 2005: 13; Ashforth and Humphrey, 1993: 110). In
the reality of social life, individuals convey their feelings through gestures and facial expressions
(Ekman and Friesen, 1975: 135). For example, employees are required to manage their emotions
successfully and to make emotion transfer in a way that enables the desired emotion to reach the
other side. Emotional labor is the regulation of emotions and occurs through active
communication. Face-to-face and live communication where emotions are most easily conveyed
create a warm and friendly effect. Social media communication detaches individuals from their
environment and leads to the development of social contacts without emotional elements.
Although virtual communication forms enable communication with a large number of people, it
prevents individuals from socializing in a real and healthy way. It does not allow the satisfaction
provided by the face to face communication where emotional satisfaction is experienced. This
situation brings along many problems such as asocialization, self-alienation and so on in the
individual and social life. The concept of alienation was first introduced by Jean Jacques
Rousseau. According to Rousseau, systems that are contrary to the freedom and nature of
individuals cause alienation
(http://www.befjournal.com.tr/index.php/dergi/article/viewFile/260/226). Representatives of the
Frankfurt school also examined the negative effects caused by new media technologies on society.
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Accordingly, in modern societies, as the ethical values disappear in the interindividual relations,
alienation to human things emerges 106-109). Experiences in interpersonal interaction represent
the basic elements of psychopathology. Here, the importance of interaction and experience in
personality formation is emphasized (Sullivan, 1953: 110-111; Horowitz et. al., 2003). Besides,
relational intimacy corresponds to the concepts of self-esteem and trust in individuals (Leary,
1957). Fake identities created on social media, the need for approval, conversations, games played
for hours, being monitored, surveillance, exhibition, and similar phenomena carry daily life to a
virtual environment (Toprak et. al., 2009). Human is at the core of communication, and almost
all definitions emphasize the human factor. Individuals feel the need to communicate with
themselves and then with the outside world from the moment they realize their existence. The
quality of our internal communication also affects the quality of our communication with the
outside world. Therefore, quality communication is the most fundamental requirement of human.
While dominating people’s minds, social media causes isolation and communication satisfaction
decreases.

5. Conclusion

New communication technologies disrupt the relationship between time and space. Virtual
communication environments provide many conveniences to our lives and increase their quality,
while on the other hand, it causes serious problems. In addition to social media addiction,
individuals are alienated from their cultural values and identities. Individuals who start to spend
more time in virtual environments become lonely and become unhappy because they do not
experience real communication satisfaction. In other words, social media, which is seen as a
means of socialization, is evolving towards asocialization. The changes brought about by social
media in our daily lives directly affect our inner world and social relations. Although we are in
the age of communication, non-communication is accepted as an important problem today.

Social relations and social contact are important for personal and social welfare. Social contact is
one of the most fundamental needs of individuals and it is necessary for the integration and
communication of individuals in society. Social media leads increasingly more people to become
isolated, lonely, asocial and to become unhappy by moving away from communication
satisfaction. Social isolation is related that individuals have problems in real communication with
other individuals due to the lack of sense of social belonging, and at the point to fulfill the
responsibilities of the relationship. The lack of communicative ties brings individual unhappiness
and dissatisfaction with it. Social media makes it easier for people to establish a connection but
allows them to socialize to some extent.

All practices in social life have brought the concept of individual communication satisfaction into
the forefront. In the communication process, which is a necessary existence for the person to
search for and find himself/herself at the speed of daily life, human being determines the
boundaries between himself /herself and others, realizes and recreates himself/herself.
Communication is at the center of the production process necessary for the human to bring
himself/herself into being and to maintain his/her life. Therefore, the most important variable that
leads to individual happiness and satisfaction is communication satisfaction. This satisfaction and
gladness begin primarily in human. Quality communication and personal experiences are the most
fundamental need of human beings. While dominating people’s minds, social media causes
isolation and decreases communication satisfaction.
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Genisletilmis Ozet

Iletisim teknolojileri; toplumsal aliskanliklar, kiiltiirler ve iletisim bigimleriyle ilgili farklilik ve
degisimleri beraberinde getirmistir. Bireyin ¢evresi ve diinya ile iletisimi, giiniimiizde siklikla
bilisim teknolojileri ile gerceklesmektedir. Geleneksel iletisimden uzaklagarak sosyal aglar
yoluyla iletisim kurmak, sosyal yabancilasmayi beraberinde getirmistir. Bireyler, iletisim
bigimlerinde ve sosyal yagsamlarindaki degisimler nedeniyle yalnizliga siiriiklenmektedir. Sosyal
medya, bireyleri bulundugu ¢evreden koparmakta, duygusal unsurlar igermeyen sosyal temaslarin
gelismesine yol agmaktadir. Sosyal medya iletisimi duygusal tatminin yasandigi yiiz yiize
iletisimin sagladigi doyuma imkan tanimamaktadir. Bu durum bireysel ve sosyal yasamda;
asosyallesme, kendine yabancilasma ve benzeri birgok sorunu beraberinde getirmektedir.
Calismanin amaci gelisen iletisim teknolojilerinden sosyal medyanin toplumsal yasamdaki
iletisimsel yansimalarini iletisimsel doyum baglaminda analiz etmektir. Calisma kapsaminda bir
iletisim bigimi olarak sosyal medya ve sosyal yalnizlasma kavramlari agiklanmaktadir. Sosyal
medyanin iletisimsel tatmin boyutu tartisilmaktadir.

fletisim kavram bir iist disiplin olarak gerek kisisel gerek kurumsal ve gerek toplumsal acidan
yol gosteren bir pusuladir. Toplum, kurumlar ve iletisim birbirleriyle baglantili kavramlar olarak
(Mumby ve Stohl, 1996; Ellis ve Maoz, 2003) birbirleriyle etkileserek toplumsal gergeklige katki
sunarlar. Iletisim teknolojilerindeki hizl1 degisimler insanlar arasinda bilginin hizla paylasiimasini
saglarken kullanicilara ayni zamanda bir sosyallesme ortami sunmaktadir. Ozellikle sosyal
paylasim aglar1 hayatin vazgegilmez bir pargasi haline gelerek yiiz yiize iletisime duyulan ihtiyact
azaltmistir. Bireyler toplumsal yasamda birgok ihtiyacin1 online ortamlar aracilifiyla
gerceklestirmektedir. Fakat bu durum bireysel yalmizlasma ve asosyallesme gibi baz1 sorunlar1 da
beraberinde getirmistir. Dogalligin yerini yapayliga, ger¢ek olanin yerini sanal olana biraktigi
gunimizde bireyler yalmzlasmis ve gercek iletisimden uzaklagmistir. Bireyler iletisimsel tatmin
duygusunu daha az yasamaktadirlar. 1990’I1 yillardan itibaren internet kullaniminin
yayginlagsmasiyla toplumsal alaninin tiimiinde bilgiye erisim ve bilginin ulastirilmasi agisindan
bir iletisim devrimi gerceklesmistir (Neumann ve Hogan, 2005: 472) Bu teknolojinin kullanimi1
tim diinyada artmaya devam etmektedir. Geleneksel medyadan farkli nitelik gdsteren sosyal
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medya, kisilerarasi iletisimle ilgili baz1 6geleri biinyesinde tagirken agirlikli olarak kitle iletisime
olanak veren bir yap1 sunmaktadir. (Scott, 2010: 38; Solis ve Breakenridge, 2009; Landsbergen,
2010: 135). Her kiiltiirden ve toplumun her kesiminden insanlarin bir yoniiyle ihtiyaglarini
gideren sosyal medya bir aligkanlik haline gelmistir. Bu durum ayni1 zamanda kisa, orta ve uzun
vadede ortaya ¢ikan sonuglariyla bireysel yalnizlasmaya yol agmaktadir.

[letisim genel olarak mesaj, bilgi ve duygu ahgverisidir. Iletisim kisinin kendisiyle olan
iletisiminden basglayarak; kisilerarasi, guruplar arasi, kiiltiirler aras1, kurumsal ve toplumsal olarak
farkli boyutlarda gergeklesir. iletisim insanlar arasinda anlamli mesajlarin karsilikli olarak
yayilmasidir (Odabasi, 2000: 67; Tek, 1999: 711). Etkili iletisim her tiir problemin ¢dziimiinde,
yanlis anlagilmalarin doguracagi durumlar1 Onlemede, belirsizlikleri azaltmada ve giiven
unsurunun ingasinda dnemli rol oynar (Morgan ve Hunt, 1994: 22). Yiiz ylize iletisim giinlimiizde
hala en etkili ve anlaml iletisim olarak kabul edilmektedir. iletisimsel doyum kavrami ise
literatiirde ilk olarak Level tarafindan 1959 yilinda kullanilmugtir. iletisim doyumu bireylerin
toplam iletisim cevreleriyle ilgili algilamalarinin doyum derecesi olarak ifade edilmektedir
(Redding, 1972: 25-30). Dolayisiyla iletisimsel doyum; onaylanma, takdir gérme gibi ¢ok boyutlu
bir yapiya sahiptir ve bu farkli boyutlarin bireye sagladigi tatmin ve doyum olarak ifade edilebilir
(Downs ve Hazen, 1972: 72; Crino ve White, 1981: 831-832). Bireysel doyum, kisilerin beklenti
ve ihtiyaglar1 karsilandiginda ya da daha fazlasi elde edildiginde ortaya ¢ikan memnuniyet
duygusudur. Zihnin taleplerine uyum sonras1 bir i¢ huzur yasanir. I¢sel bir duygu degerlendirmesi
sonrasinda arzulanan bir sonuca verilen duygusal tepkime olarak doyum gerceklesir (Schneider
1975: 461). Doyum igsel huzur ve tatminle ilgili bir kavram olarak tek basimma anlam
kazanmayabilir fakat iletisimsel doyum agik bir sekilde gok boyutlu olarak bireysel ve toplumsal
kazamimlar saglamaktadir (Pincus, 1986: 412-413; Hecht, 1978). Iletisimsel doyumla ilgili
yapilan birgok arastirma bireysel tatminle iligkilidir. Burdan hareketle her tiir eylemde yagamin
odaginda yer alan bir kavram olan iletigim ve bireylerin iletisimsel doyumu yasamda belirleyicidir
ve bircok degiskeni etkilemektedir. Insan1 bireysel mutluluk ve doyuma ulastiran en dnemli
degisken iletisim doyumudur.

Yeni iletisim teknolojileri zaman ve mekan arasindaki iligkiyi bozmaktadir. Sanal iletigim
ortamlar1 yasamimiza birgok kolaylik sunup niteligini arttirirken 6te yandan ciddi sorunlara yol
agmaktadir. Sosyal medya bagimliliginin yani1 sira bireyler kiiltiirel degerlerine ve kimliklerine
yabancilasmaktadir. Sanal ortamlarda zamanla daha fazla vakit gecirmeye baslayan birey
yalnizlagmakta ve gergek bir iletisim doyumu yasamadigi i¢in mutsuz olmaktadir. Diger bir
deyisle sosyalleseme araci olarak goriilen sosyal medya asosyallesmeye dogru evrilmektedir.
Sosyal medyanin giinliik yasamimizda meydana getirdigi degisimler bireysel diinyamizi ve sosyal
iliskilerimizi dogrudan etkilemektedir. Iletisim caginda olmamiza ragmen iletisimsizlik
glinimiizde énemli bir sorun olarak kabul edilmektedir. Sosyal iligkiler ve sosyal temas kigisel
ve toplumsal refah agisindan onemlidir. Sosyal temas bireylerin en temel ihtiyaglarindandir ve
toplumdaki bireylerin entegrasyonu ve iletisimi agisindan gereklidir. Sosyal medya giderek daha
fazla insanin izole olmasina, yalnizlagmasina, asosyallesmesine ve iletisim doyumundan
uzaklasarak mutsuzlagsmasina yol agmaktadir. Sosyal yalnizlasma bireylerin sosyal aidiyet
duygusundan yoksun olarak diger bireylerle gercek anlamda iletisim kurma ve iliskiye dair
sorumluluklar1 yerine getirme noktasinda sorun yasamasiyla ilgilidir. Iletisimsel baglarin
eksikligi bireysel mutsuzluk ve doyumsuzlugu beraberinde getirmektedir. Sosyal medya
insanlarin baglanti kurmalarimi kolaylastirmakta fakat bir yere kadar sosyallesme imkani
saglamaktadir.

Toplumsal yasamdaki tiim pratikler bireysel iletisim doyumu kavramini 6n plana ¢ikarmustir.
Glnliik yagsam hizinda insanin kendini aramasi ve bulmasi i¢in gerekli bir varolus olan iletisim
siirecinde insan kendi ve bagkalar1 arasindaki sinirlar1 belirler, kendini gergeklestirir ve yeniden
yaratir. Insamin kendini oldurmasi ve yasamini siirdiirmesi igin gerekli iiretim siirecinin odaginda
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iletisim yer alir. Dolayisiyla insani bireysel mutluluk ve doyuma ulastiran en énemli degisken
iletisim doyumudur. Bu doyum ve memnuniyet Oncelikle insanda baslar. Kaliteli iletisim ve
kisisel deneyimler insanin en temel gereksinimidir. Sosyal medya insanlarin zihinlerine
hikmederken yalnizlagsmaya yol agmakta ve iletisimsel doyumu azaltmaktadir.
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